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Welcome to our NBCUniversal Formats catalogue.
Part of Universal International Studios, we are the
international sales division for all formats created
within the production, broadcast and streaming
divisions of NBCUniversal and Sky Studios, as well
as select third parties.
We represent a vast and diverse slate of non-scripted
and scripted formats from Universal International
Studios and our sister studios across Universal
Studio Group including Universal Television, UCP
and Universal Television Alternative Studio, as well
as Sky Studios affiliated production companies.
Additionally, we drive international sales for the prolific
NBCUniversal cable networks, NBC, Telemundo and
streaming service, Peacock.
With a wealth of fresh, bold and award-winning titles,
we look forward to bringing television’s most exciting
stories to the global market through strategic alliances,
co-development and co-production partnerships.
Ana Langenberg
SVP Format Sales & Production
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OUR PARTNERS

OUR PARTNERS
NBCU ENTERTAINMENT

UNIVERSAL STUDIO GROUP

NBC develops and schedules the network’s primetime, late-night, and daytime
entertainment programming. NBC’s quality programs and balanced line-up have
earned the network critical acclaim, numerous awards and ratings success.

Launched in 2016, Universal Television Alternative Studio is a leading
supplier of hit unscripted content and alternative formats, and creates,
develops and produces a diverse slate of original series domestically
and internationally.

Peacock is NBCUniversal’s streaming service delivering a world-class slate of
exclusive originals, on-demand libraries of hit TV shows, plus critically-acclaimed
films from the vaults of Universal Pictures, Focus Features, DreamWorks Animation,
Illumination and Hollywood’s biggest studios. In addition, Peacock will tap into
NBCUniversal’s unmatched ability to deliver a broad range of compelling topical
content across news, sports, late-night and reality.

Matchbox develops and produces scripted and non-scripted television
programmes and feature films, based in Australia.

Bravo Media is the premiere lifestyle and entertainment channel focusing on
original content inspired by food, fashion, beauty, design, digital and pop culture.

BAFTA award-winner Monkey delivers high quality scripted, factual
and entertainment programming for the UK and US.

E! is the only global, multiplatform brand for all things pop culture with
programming ranging from ‘Fashion Police,’ to ‘The Kardashians’.

SKY STUDIOS

USA Network, the leader in cable entertainment, offers a powerful stable of
dramatic, comedic and unscripted originals in more than 102 million U.S. Homes.

Blast! Films is an independent production company with one of the best
reputations in British television for producing high-quality, distinctive and
innovative documentaries and dramas over the past 20 years.

Telemundo Network features original Spanish-language entertainment, news
and sports content reaching 94% of US Hispanic TV households in 210 markets
through 27 local stations, 51 aff iliates and its international feed.

The biggest non-scripted independent producer in the North of England
with a stand-out track record in devising and delivering long-running,
returning series and entertaining formats.

5

6

NBCUniversal Formats

NEW TITLES

7

NEW TITLES

8

NBCUniversal Formats

NEW TITLES

9

SNAKE IN
THE GRASS
USA Network

US

60 min.

In this action-packed social experiment,
each episode will feature four players who
are dropped into the wild for 36 hours
with a chance to win $100,000. In order
to win, the four must figure out which one
of them is ‘the Snake’ – a saboteur who is
secretly undermining the group every step
of the way. In this survival of the sneakiest,
the players will compete in a series of
grueling and mind-twisting challenges,
from retrieving game pieces suspended
on high wires over a 500-foot canyon, to
scaling the face of a cliff to solve puzzles.
With each successfully completed
challenge, the competitors win a clue
that helps reveal the identity of the Snake.
Not wanting their identity revealed, the
Snake will do whatever it takes to prevent
the players from winning the clues by
sabotaging their journey any chance they
get. After overnighting in the remote and
rugged jungle, the group will meet in
‘the Snake Pit’ where they must determine
who they think the saboteur might be.
If the three players can successfully reveal
the identity, they will win the $100,000.
If they get it wrong, the Snake walks away
with all the money for themselves.

CAN YOU SPOT
THE LIAR?

10
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DANCING
WITH
MYSELF
NBC

US

60 min.

Dancing with Myself is the ultimate
family-friendly, high-spirited competition
that brings out the performer in all of us.
Every week, a new group of fun-loving
dancers from all walks of life and of all
ages compete in a series of high-energy
dance challenges that are designed and
demonstrated by the show’s celebrity
creators. Isolated in their own pods,
contestants have a short time to learn
the new routines, add their unique flair
and then perform their hearts out in
front of a live audience. As each round
of the competition progresses, the judging
panel provide instant feedback and
encouragement but ultimately, it’s the
studio audience that decides who wins
Best Dancer of the Night and gets to
take home the cash prize.

DANCE LIKE
YOU’VE NEVER
DANCED BEFORE
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HELP! WE BOUGHT A VILLAGE
Channel 4

UK

60 min.

This series follows expats taking on the challenge of a lifetime.
Instead of spending their savings on the usual modest villa
or farmhouse abroad, these property owners have bought an
entire village. As they work hard transforming these unloved
settlements into beautiful homes and businesses, they’ll uncover
ancient mysteries and must square up to every type of DIY and

renovation problem that arises. For all of them, this work is the
realisation of a grand passion: they’re breathing life back into
abandoned ghost villages that would otherwise be lost forever.
As they restore the past to build their future, will they be safe
as houses, or will their dreams come tumbling down?

RAISING THE BAR
FOR PUB GAMES

BARMAGEDDON
USA Network

US

60 min.

Set in a real-life bar, two celebrities go head-to-head in a five-game gauntlet of
super-sized classic bar games. Surrounded by a rowdy crowd and live music, they are
competing to win a prize for their Viral VIP team-mate. That Viral VIP has been made
infamous through a clip of them spreading online and now they’re playing for a bit
of redemption. The loser of each bar game is asked to spin the Wheel of Redemption
which could get them back in the game or result in some hilarious consequences.
Occasionally the hosts will jump in just to flex their bar game skills to their guests and
mix up the competition. At the end of it all, the winners take home a coveted prize while
the losing pair only gets shame.

HISTORIC HAMLETS
BROUGHT BACK TO LIFE

13

14

NBCUniversal Formats

NEW TITLES

15

KNOW
YOUR SH*T
Channel 4

UK

60 min.

It’s time to talk about poo! Know Your
Sh*t is an eye-opening, myth-busting,
attitude shifting format which puts gut
health under the microscope. Every time
you have a ‘number two’ it can reveal
important clues about many aspects
of your health, from mental health and
immunity to disease risk and digestive
problems. Yet we’re often too embarrassed
to talk about it. Our hosts are joined by a
raft of gut experts to change that. Putting
poo front and centre of their gutsy new
TV clinic, or Poo HQ as they call it, this
fun, accessible and light-hearted series
teaches us what is and isn’t normal about
our bowels, as well as revolutionising
our everyday health habits. Each episode
features case studies of 3 patients
who come to Poo HQ with a variety of
complaints. They’re offered advice and
solutions from a team of experts, and our
hosts follow their stories and track their
progress, offering lots of lifestyle hacks
to improve viewers’ gut health along the
way. Sh*t matters and we’re going to get
to know it.

GETTING TO GRIPS
WITH YOUR GUT
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NATIONAL ANTHEMS
PBS

US

30 min.

Across the country, in every community, unsung heroes are quietly working to improve
the lives of others. Their inspiring efforts often receive little fanfare—until now. This series
celebrates the inspirational efforts of individuals facing extraordinary circumstances
with surprise songs written and performed by music’s biggest stars. Each episode
follows a different featured artist, as they turn a local hero’s transformative story into
a powerful and deeply personal anthem.

FROM WRECKS
TO RICHES

RENOVATION NATION
Channel 4

SONGS FOR UNSUNG HEROES

UK

60 min.

For some, a renovation project might mean a spot of weekend
DIY in a fixer upper or saving for a new kitchen. But now there
are more people than ever who are taking renovation up a
notch or four. These are the people who are jumping in at
the deep end and setting themselves the challenge of their
lives: to bring some of the countries crumbling old wrecks,
rambling piles, unloved and empty period homes back to life,
and transform them into dream homes. These projects promise
scale, inspiration, endeavour and gorgeous transformations all

over the country. The owners are hard-working grafters and
dreamers; they are passionate not only about beautiful old
buildings but also working day and night to create something
special and lasting for them and their families. Their homes
need a lot of work but they’re jumping in with both feet. Some
are engineers, interior designers or even builders and know
exactly what they’re doing. Others are novices but learning fast.
And they’re all getting stuck in.
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MARRIED TO
MEDICINE
Bravo

US

60 min.

Married to Medicine showcases the fastpaced and drama-filled lives of six most
dynamic and successful women, including
doctors and wives of doctors, as they
juggle bustling careers, family, and social
calendars. From baby deliveries to some
of the largest charities, these women are
united by medicine, but often struggle
to maintain friendships in the face of their
world’s rigid hierarchy. These passionate
women prove that in their hometown,
and the world of medicine, image is
everything... and it’s not enough to just
be any type of doctor or doctor’s wife.

THE GLAMOROUS
LIVES OF DOCTORS’
WIVES
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THAT’S MY
JAM
NBC

US

60 min.

A backstage pass to see your favourite
celebrities keep the party going. In each
episode, stars will team up and face off in
a variety of brand new musically inspired
games and hilarious performances. It’s
unscripted, uninhibited, and undeniably
entertaining!

CELEBRITY
BASED MUSICAL
GAME SHOW

24
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TOP CHEF
Bravo

US

60 min.

The first and the best cooking talent
competition on TV. Top Chef is the Emmy
Award-winning reality competition series
in which aspiring chefs face-off in a battle
of culinary skill. Each week the chefs
undertake a Quickfire and an Elimination
Challenge which not only tests their
cooking prowess, but also their teamwork
skills and stress endurance. Each week
one chef has to pack up their knives
and go home, until the last one standing
is crowned Top Chef. This innovative,
multi-media format provides a fascinating
insight into the competitive, pressurized
environment of world–class cookery
and the restaurant business. It is also an
international hit, having sold to more than
20 territories to date.

HIGHLIGHTS

COMPETITION IS A
DISH BEST SERVED HOT
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OBJECTIF TOP CHEF
M6

France

60 min.

Hugely successful daily access primetime spin off version of Top Chef, where the main
judge takes to the road looking for the best apprentice cook in the country. Their goal:
to find the best and invite them to compete on the next season of Top Chef. Every
day three candidates compete in their home town with each weekly winner invited
to the Top Chef studios to face each other in a series of challenges, culminating in
a head to head battle to create the complete menu. This series provides the perfect
appetiser to the main primetime format as the winner enters ‘Top Chef ’ to face the best
professional chefs in the country.

DESSERTS IS STRESSED
SPELT BACKWARDS

TOP CHEF JUST
DESSERTS
Bravo

APPRENTICE CHEF
BECOMES TOP CHEF

US

60 min.

The top pastry chefs in the country finally get to flex their
professional skills in this dessert themed spin-off of Top Chef.

27
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TOP CHEF
JUNIOR
Universal Kids

US

60 min.

Top Chef Junior follows the culinary and
emotional journeys of the next generation
of chefs in this spin-off format of the
iconic hit format. Following the same
quick-fire and elimination challenge
model as the original series, our young
contestants are also mentored by
Top Chef hosts and past contestants.
The junior cheftestants, aged between
9–14 will take on some of Top Chef ’s
most iconic challenges, including
“Restaurant Wars” as well as brand new
kid-friendly ones created exclusively for
the new format.

THE NEXT GENERATION
OF SUPERSTAR CHEFS
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SATURDAY
NIGHT LIVE
NBC

US

90 min.

Only one format in the history of US
television has dominated its time slot
for over 40 years, changed the face
of comedy, defined musical tastes
for generations and makes one night
synonymous with laughter. Saturday Night
Live is a cultural phenomenon, mixing
topical and political subject matter with
observational humour and parody, with
a regular ensemble of comedic actors and
a big name guest host. The format has
now been produced in multiple territories
and every version always sets the
standard for comedy and ratings success.

‘LIVE FROM NEW YORK,
IT’S SATURDAY NIGHT’

32
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THE BIG
SHOW
BBC One

UK

60 min.

Hilarious primetime format for all
the family, featuring a comedian
hosting a series of special nights
out at a theatre venue. Funny, warm
and intimate, comprising traditional
variety show elements. Delivered in
a contemporary fashion. Seamlessly
combines chat, stand-up comedy,
songs, big name celebrity guests
and brilliant audience interaction.

BIG LAUGHS,
BIG STARS AND
BIG SURPRISES.
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THE REAL
HOUSEWIVES
OF...
Bravo

US

60 min.

A one hour docu–drama providing an insider view
of the lifestyles of the rich and pampered women
in the chicest parts of cities all over the world.
Their everyday world of private chefs, au pairs, and
designer clothes is not however, without its trials and
tribulations, and the stories that emerge always make
for compelling viewing. Each of the women have their
own personal story to share, and grant an all–access
pass into their lives, families, friendships, careers,
and homes. Real Housewives is a window into the
world of extremely well–to –do women whose busy
calendars are packed with charity fund–raising galas,
exclusive social events and interviews for elite private
schools. Driven and ambitious, these ‘housewives’
show viewers at home what it takes to make it in the
world of the super rich, where money and status are
an essential way of life.

ENTER THE FABULOUS
WORLD OF THE SUPER RICH
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GAMES COMMENCE!
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HOLLYWOOD
GAME NIGHT
NBC

US

60 min.

Ever wondered what it would be like to
hang out with your favourite celebrities?
In this wildly entertaining format, viewers
are invited to an exclusive showbiz
soiree as one well-known ‘host with the
most’ referees a raucous celebrity game
night, complete with two non-celebrity
contestants. The contestants join one
of two celebrity teams to compete in a
range of well-known party games and
pop quizzes as they battle for the chance
to walk away with a cash prize, while
viewers get to step beyond the velvet
rope and see how some of their favourite
celebrities unwind! The show has sold
to over 20 countries and counting!

38

NBCUniversal Formats

ENTERTAINMENT

39

ENTERTAINMENT

40

NBCUniversal Formats

ENTERTAINMENT

SONGLAND
NBC

US

60 min.

Behind every great song is a great
songwriter, and in this groundbreaking
competition format, the songwriter takes
centre stage. In Songland, undiscovered
songwriters will have the opportunity to
prove they have what it takes to make the
next chart-topping hit. Four songwriters
will get a once-in-a-lifetime chance to
pitch and perform their original songs to
a panel of three visionary producers and
one of the biggest recording artists in
the industry. Three of the four songwriters
are then chosen by the celebrity guest
recording artist to move forward to the
studio, to work with the producers to
bring their songs to life. The mega artist
will then select one song to record as a
single and release worldwide, launching
the winning songwriter’s career and
cementing them in music history.

THERE IS A SONG
IN ALL OF US
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CELEBRITY
KARAOKE
CLUB
ITV2

UK

60 min.

Seven celebrities unleash their vocals
as they head into a karaoke bar with
the hopes of winning this joyful music
competition. The show is all about the
love of karaoke and commanding a
stage - from epic solo performances to
group battles. But there’s a twist, because
the people they will have to impress are
their fellow competitors. Every celebrity
karaoke singer is also a judge! At the
end of every episode they’ll be sending
someone home, with a new celebrity
joining the competition and hoping to
be crowned the karaoke queen or king.

SEARCHING
FOR SHOWBIZ’S
ULTIMATE
KARAOKE STAR
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CELEBRITY
GAME FACE
E!

US

60 min.

Celebrity Game Face is a night of fun and
games with different celebrity couples all
playing remotely from their own homes.
Siblings, best friends and couples play
various games from trivia to ridiculous
physical challenges as each round shows
a fresh, fun and unexpected side of the
celebrities that we’ve never seen before!

YOUR FAVOURITE
STARS GO HEADTO-HEAD AT HOME
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DRIVE THRU-OKE
MBN

South Korea

90 min.

The car becomes a stage as members of the public and celebrities are judged on their
singing skills at a talent-driven Drive Thru. The aim of the show is to get through the
three barriers operated by the three hosts along the track using only your vocal chords.
If you impress the three judges and all three barriers open, you automatically win a cash
prize. This is a family friendly format which is perfectly suited to social distancing.

A NORMAL DAY IN THE
OFFICE WILL NEVER
BE THE SAME AGAIN

THE SECRET GAMESHOW
Asahi

CAR PARK
KARAOKE
CONTEST

Japan

90 min.

Unsuspecting workers sit down at their desks to find themselves the star of a
gameshow, needing to perform a series of challenges to win a life changing amount
of money. The catch? No one in the off ice can know what they’re up to. In each episode
the contestants have to pass through three rounds to build up their money total, whilst
celebrity guests comment on how they think they are doing. If they fail to complete the
challenge, they are eliminated. If they are confronted by a colleague, the host will decide
if they’ve been rumbled and be eliminated. The challenges get increasingly diff icult, and
more embarrassing, and can range from photocopying different body parts to standing
on the boss’s desk. If each contestant succeeds in the final challenge, they will walk
away with $10,000.
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DON’T HATE
THE PLAYAZ
ITV2

UK

60 min.

Two teams of comedians, music legends
and TV stars take on a series of fun
challenges, quizzes and performances
in this anarchic comedy show format
with a hip hop twist! After they battle it
out in each round, the studio audience
gets to decide who should be crowned
the winners. With a live DJ on set
dropping the hottest tracks, this hilarious
panel show has definitely ‘got game’
and promises to entertain.

ENTERTAINMENT

THE COOLEST
MUSIC COMEDY
SHOW WITH
A TWIST
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CLASH OF THE
COVER BANDS
E!

US

30 min.

Clash of the Cover Bands is a new competition series celebrating the best tribute acts in
America. Each episode will feature two cover bands of similar musical genre (Pop Divas,
Rock Bands, Country Legends etc). The pairing bands will battle it out for $10,000 and
the chance to appear live on Jimmy Fallon’s ‘The Tonight Show’.

EVERY NATION’S
FAVOURITE PASTIME

THE COMPLAINTS
DEPARTMENT
Comedy Central

UK

60 min.

The Complaints Department is a panel show that sees two teams of well-known comics
revelling in the thing this country might well be best at - complaining. Over a series of
rounds, the teams will be presented with the finest of moans, whines and protests from
the public and beyond, from the internet, tweets, interviews and good-old fashioned stiff
letters. As well as finding the funny in the complaints, the teams will be bringing their
own gripes to get off their chests.

TOP OF THE
TRIBUTE ACTS

51

52

NBCUniversal Formats

ENTERTAINMENT

53

BAGGAGE
GSN

US

30 min.

Wouldn’t it be great to find out in a
half hour what usually takes six months of
dating? Baggage is the dating show that
reveals your darkest secrets to discover
what people are really willing to put up
with in the hopes of finding true love!
In this entertaining and outrageous dating
show, contestants find everything out
before the first date. Three candidates.
Three rounds. Three types of baggage:
small, medium and large, ranging from
weird toilet habits to saucy affairs.
Sometimes love is worth it... and sometimes
it isn’t. Baggage also has a spin-off show
Baggage On The Road, which travels to
different locations around the country.

WIN A DATE...
BY REVEALING
ALL YOUR
BIGGEST SECRETS!
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ASI SE BAILA
Telemundo

US

120 min.

Each week, 10 celebrities team up with a family member or friend to compete in dance
challenges on the dance floor and face celebrity judges who assess and score their
performances based on their week-to-week progress and improvements. The couple
with the highest score becomes The Golden Couple and wins immunity, while the two
teams with the lowest scores face elimination. Couples in jeopardy then face off in a
dance duel, and viewers at home vote for the team they want to save.

FACT OR FIB?

UNDENIABLE
Comedy Central

UK

60 min.

Four comedians, armed with the most impressive facts and fascinating trivia they
know, try to outsmart one another throughout a variety of rounds in a bid to get their
knowledge onto the show’s prestigious ‘Wall of Facts’.

CELEBRATING THE
JOY OF DANCING!

55

56

NBCUniversal Formats

ENTERTAINMENT

57

BATTLEBOTS
Discovery

US

60 min.

With all the thrills and edge-of-your-seat
tension of a major sporting tournament,
combined with the latest in robot
engineering and larger-than-life inventors,
BattleBots has proved a huge hit. It starts
with 24 extraordinary and very different
remote-controlled Bots, each weighing
up to 110kg and made from the toughest
metal and the cleverest components.
In pairs, they go head-to-head inside the
perilous and bullet-proof BattleBot arena,
with the aim of destroying or completely
disabling their opponent. Action replays
ensure that no smash, crash or bash
goes unwitnessed, while expert sports
commentators give a blow-by-blow
account from the ringside. During each
episode, we meet the creators behind
these awesome machines and find out
what drives these charismatic inventors,
and how they turn their visions into
supreme battling robots. At the end of
each battle, official referees declare a
victor with the winning Bot progressing
to the next stage of the competition.
The tension rises as the tournament
continues and more Bots are eliminated.

THE WORLD’S
FAVOURITE
ROBOT FIGHTING
COMPETITION
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BRING THE
NOISE
Sky One

UK

#CANDID
#BLINDDATE
#HILARIOUS

60 min.

A brand new entertainment format
featuring unmissable live musical
performances from chart-busting acts
and plenty of laughs from celebrity
guests and comedians. In this bold, fresh
comedy-entertainment series, two teams
of celebrities and music stars battle it
out across four rounds, testing their
music trivia knowledge and taking part in
musical set pieces including spoof video
parodies and mash-ups. The final round
of each show sees the teams compete in
a not-to-be-missed performance battle.
Each team is led by a celebrity team
captain supported by top celebrity talent.
Even the shows set has gravitas. Inspired
by music arenas, it allows genuine pop
fans to get up close to their idols and
feel part of the action. There are even
opportunities for audience members to
get involved in the show, taking part in
some of the laugh-out-loud games with
their showbiz heroes.

59

DATING
NO FILTER
E!

US

30 min.

An unscripted, comedy blind dating
series that offers a fresh and hilarious
honest take on the modern dating scene.
In each half hour episode three pairs
of comedians will give play by plays as
they follow real singles on outrageous
and intimate first dates, sometimes
rooting for love and other times cringing
with commentary.

CELEBRITIES DELIVER
UNMISSABLE MUSICAL
PERFORMANCES

60
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SINGER AUCTION
Channel3

Thailand

60 min.

Singer Auction allows unknown vocalists the chance to showcase their talent in a bid to
win a huge cash prize through the first ever talent auction format. In each episode, five
celebrities will bid to represent talent, but their bids are only based on two random clues
without any knowledge of vocal ability. After each auction closes, the celebrities finally
get the chance to hear their contestants sing and the studio audience cast their vote on
the quality of each performance. The celebrities have one last chance to trade in their
singer to bid for another, but ultimately the singer with the highest audience score wins
a cash prize equal to the celebrity bid.

NO ONE
TRIUMPHS
ALONE

SPARTAN: ULTIMATE
TEAM CHALLENGE
NBC

HOW MUCH IS YOUR
VOICE WORTH?

US

60 min.

Spartan raises the bar on team competitions. On this hit NBC format, teams of friends,
families and co-workers led by elite athletes, must work together as they race across
specifically designed Spartan obstacle courses, engineered to test their determination,
endurance and will. This format combines the scale of an epic sporting spectacle with
entertaining, inspirational reality story-telling. These incredible teams have to compete
on the most demanding Spartan course ever devised and will have to push through the
pain to win a huge cash prize.
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TITAN
GAMES
NBC

US

60 min.

Inspired by Dwayne Johnson’s desire to
motivate global audiences to reach their
potential both mentally and physically,
The Titan Games offers everyday people
the once-in-a-lifetime opportunity to
compete in epic head-to-head challenges
designed to test not only the competitors’
physical strength, but also their heart
and determination. In each episode, the
competitors step inside a thrilling arena
and put themselves to the ultimate test by
facing off against each other to become
a Titan. In the end, the Titans will battle
one another with the hopes of rising to
the top and becoming the last male and
female standing.

A REVOLUTION
IS COMING
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WORLD OF
DANCE
NBC

US

60 min.

NBC’s huge hit dance competition series
aims to showcase dancers for the true
artistic athletes they are. Soloists, duos
and teams of all ages battle it out in
fierce competitions showcasing a
limitless array of dance styles. The acts
compete in divisions until the finale,
when the winners of each division go
head-to-head to determine the champion.
With record ratings for its first season,
World Of Dance was the highest rated
new summer entertainment show on any
US network in nearly a decade.

IT TAKES THE BEST
TO FIND THE BEST

ENTERTAINMENT
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WED LOCKED
TV3

A SNEAK PEAK INTO THE LIVES
OF THE YOUNG SOCIAL ELITE

Latvia

60 min.

From the Montagues to the Capulets,
bringing families together in matrimony has
never been as simple as just walking down
the aisle. Wedlocked is a new emotainment
format which puts these vulnerable
relationships to the test as two families
come together to plan their children’s
wedding. The couples watch on helplessly
from a secret location as their loved ones
take over their wedding budget and plan
everything from buying the wedding dress,
choosing the catering and even planning
the bachelor/ette party. The couples have
one chance of intervention on the eve
of the wedding at the rehearsal dinner.
The families then have only hours left to
rectify any problems to make sure the
wedding, which should be the happiest day
of their children’s lives, doesn’t turn into
a total disaster.

MADE IN CHELSEA
NBC

US

60 min.

If you’ve ever wanted to see how the heirs and heiresses of the exclusive social set
spend their time, this is the format for you. This constructed reality drama follows the
lives and loves of London’s young social elite in an affluent pocket of South West
London. They’re immaculately dressed, fiercely ambitious and party hard – but beyond
the posh accents, fast cars and polo parties, life isn’t all champagne and canapés.
This series follows the trials and tribulations of an ever changing cast and has been
a huge hit in the UK with young audiences, helping the show become one of the most
talked about shows on social media. The format provides a successful model to help
explore the young high-class world of your cities.

YOU CAN CHOOSE YOUR
PARTNER, BUT YOU CAN’T
CHOOSE THEIR FAMILY.
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ANYONE
CAN SING
Sky Arts

UK

60 min.

Working with world class voice coaches,
six non-singers are given the skills and
confidence to perform for an audience
in just 3 months. The struggling singers
undergo an intensive training programme,
culminating in a nail-biting performance
on stage in front of a live audience. The
heart-warming series reveals the hard
work it takes to become an opera singer
but also the mental and physical benefits
of singing. The 6 trainee singers receive
specialist masterclasses, undertake
nerve-wracking group challenges and
complete emotional personal milestones,
on their journey to show that singing is
for everyone.

FROM TONE DEAF
TO OPERA TENOR
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BAKING IT
Peacock

US

60 min.

In each episode, teams of two family
members or friends are given two
challenges; a quick-bake challenge, called
“Short & Sweet” which sees the bakers
making different small holiday-themed
treats, and a dream bake challenge called
“Pie In The Sky”, which ranges from threetiered cakes to incredible gingerbread
houses. The contestants are then judged
by four grandmas, who decide which duo
are leaving the competition based on
their bakes. In the final episode, bakers
prepare a final feast to determine who
can be crowned the “Best in Dough.”

WHO’S THE BEST
IN DOUGH?
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MAKING IT
NBC

US

60 min.

A uniquely light-hearted competition
series celebrating the creativity and
craftiness in all of us. The most talented
makers from across the country take on
a variety of handmade projects, revolving
around themes the whole family can enjoy
and drawing inspiration from popular
trends in crafting and DIY. Each episode
consists of two challenges that allow the
makers to demonstrate their specialized
talents, while sharing skilled insights and
touching personal stories. Blending the
atmosphere of a serene outdoor setting
and showcasing beautiful craftsmanship
at work, this friendly competition format
highlights the character and camaraderie
of the crafting community.

IF YOU WANT
TO WIN...
YOU HAVE TO
GET CRAFTY
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BABY
BORROWERS
BBC Three

UK

60 min.

The Baby Borrowers is an ambitious
social experiment in which five teenage
couples are given the opportunity to live
their future. With each couple given their
own home, the next thing to arrive will be
the inevitable consequence of a happy
relationship: a baby. They will have to
look after their new arrival as if it were
their own. Having handed back the baby,
next comes a toddler, pre-teen, teenager
and finally old people. A whole life of care
giving in just one month! How will the
experience change their ambitions for
their future together?

ALL
ABOARD!

BELOW DECK
Bravo

US

60 min.

The class system is alive and well at sea, as is demonstrated in this reality format
which takes a behind-the-scenes look at those who work on luxury boats used by the
fabulously rich. The upstairs and downstairs worlds collide when this young and single
crew, known as ‘yachties’, live, love and work together on-board a luxurious privatelyowned yacht while tending to the ever-changing needs of their wealthy, demanding
guests. In each episode, a different set of guests move into the boat, who have little idea
of what goes on ‘Below Deck’... until now.

SO YOU THINK
YOU’RE READY FOR
PARENTHOOD?
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50 WAYS TO
KILL YOUR
MAMMY
Sky One

UK

60 min.

International Emmy Award winner for the
best non-scripted entertainment show.
The ultimate thrill-seeker takes on a series
of extraordinary adventures... with their
mammy! They must plan a trip across
the globe which will push their mammy
to the limit. From skydiving to alligator
wrangling, we’re taken on their unique
adventure and experience the endearing
relationship between a brave mammy and
her daredevil child.

AN ULTIMATE THRILL
SEEKER TAKES HIS
MAMMY ON THE
TRIP OF A LIFETIME
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THE PROFIT
CNBC

US

60 min.

A renowned industry professional with
fantastic business acumen is tasked
with rebranding and reinventing failing
businesses to turn them into a success.
With each project, the business guru
invests their own capital and expertise in
exchange for control of the company for
one week. Can our expert actually create
the one thing every business truly needs...
a profit?

MY MILLIONS,
MY RULES.
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HOW DO I LOOK?
Style Network

US

60 min.

How Do I Look? is the ultimate style makeover, in which one fashion victim is given
some fashion home-truths by two loved-ones and a style expert. Each episode explores
the life and wardrobe of one participant who has been nominated by friends and family
as being in serious need of a style overhaul. This style panel is challenged to create
a signature look for the lucky participant, with each member choosing their own
collection. Without knowing who chose which wardrobe, our participant then gets
a complete makeover based on her favourite clothing collection and reveals her new
look to the panel and a live audience.

EVERYONE HAS
AN OPINION

EVERYONE’S A CRITIC
ABC

WHO KNOWS YOUR
FASHION SENSE BEST?

Australia

30 min.

Art is often used as the measure of a civilised society and this entertaining and
informative format really puts that theory to the test. Everyone’s a Critic invites everyday
people into the nation’s most eminent and popular art galleries where they’ll become
our critics, regardless of their artistic knowledge. They’ll be casting their eyes and
opinions on some of the nation’s most iconic and celebrated works and their comments
are likely to make you laugh, cry or downright confused. Every piece of art has a story.
Everyone’s got an opinion. Everyone’s a critic.
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BEST
PARENT?
Channel 4

UK

60 min.

It’s a perennial question almost every
parent asks and an issue almost
everyone has an opinion on. With
such an array of extreme, weird and
wondrous styles out there and with
countless new parenting books, apps
and podcasts popping up weekly, does
a perfect parenting philosophy really
exist? Best Parent? brings together
those who believe they’ve mastered
motherhood and flourished at fatherhood
to compete and prove why their way
of bringing up a child is the right way.
Each episode sees three different sets
of parents, convinced their way is best,
showcasing their individual parenting
techniques for a day. But the parents
won’t just be in charge of their own kids,
they’ll also be tasked with looking after a
child from each of the other families too.
Then it’ll be down to a studio audience
– representative of the nation – to judge
and ultimately vote on whose way is
the best way.

WHAT KIND
OF PARENT
ARE YOU?
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MONEY COURT
CNBC

US

60 min.

A well known entrepreneur and investor is ready to dish out financial justice, presiding
over a wide array of money disputes with the help of legal advisors. Whether it be
business partners fighting over a deal, siblings clashing over the family business, or
spouses arguing over their financial future, each high-stakes case involves real people,
real money and an agreement by the participants to honor the entrepreneurs ruling.
Aided by a trial attorney and a former judge, the disputes are resolved in fair, objective
and often surprising ways. Money Court is now in session!

WHEN THE
RESTAURANT
CLOSES, THE
FIGHT BEGINS.

KNIFE FIGHT
Esquire

US

30 min.

Led by a celebrity chef ringleader, two talented chefs go head-to-head in this
underground, after-hours cooking competition. Each episode sees two chefs
compete in the ultimate underground cook-off. The chefs must make at least two
dishes, from a combination of two to three secret ingredients. As the chefs face-off
in the kitchen, they feel the heat as they’re cheered and heckled by a rowdy crowd –
including friends, neighbours and an eclectic group of celebrities, food professionals
and die-hard foodies who serve as judges and timekeepers for each bout. This is
not a white-napkin dinner. This is war.

HIGH DRAMA,
HIGHER STAKES.
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THE SECRET
LIFE OF THE
ZOO
Channel 4

UK

60 min.

This new, family-focused, observational
documentary series takes a round-theclock, intimate peak over the fences,
into the cages and over the treetops at
a popular zoo. As the home to tens of
thousands of animals from hundreds
of different species, it takes a huge
amount of planning and behind-thescenes activity to help keep all the
animals fed, watered, healthy and happy
– and cameras capture the demanding
logistics. Viewers get an exclusive ticket
to a whole new hidden side to the zoo,
including breakthroughs in breeding rare
and endangered species in captivity.

CAPTURING THE
PUBLIC AND PRIVATE
LIVES OF THE STARS
IN THE ZOO
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MEND IT FOR MONEY
Channel 4

UK

60 min.

Mend It For Money combines high end restoration with the art of negotiation. Every
antique brought to the Mend It For Money Headquarters is offered to two expert
restorers who must convince the object’s owner they are worthy of the job of restoring
the item to maximise its sale price. Having heard them each describe their restoration
vision, their value estimation and their profit share proposal, the owner decides. There’s
dramatic tension as the restoration process is followed and we find out whether the
gamble paid off for all involved. With three restorations featured in each episode, there’s
a wealth of social history to discover and exquisite antiques to enjoy.

2 STRANGERS,
1 PROPERTY,
ANY PROFIT?

THE GREAT HOUSE
GIVEAWAY
Channel 4

RESTORING ONCE LOVED
ITEMS FOR PROFIT

UK

60 min.

The Great House Giveaway is a gripping reality series where in each episode, two people
are given the chance to make thousands of pounds in the property trade. Pairs of strangers
who have never owned a home before are given a lump sum to buy a property at auction,
they then have six months to renovate it and get to keep any profit they make when they
sell it. They will have to choose which house to buy and how to spend their budget on the
renovations, while also having to get along with each other as they spend day and night
renovating their new house to give it the best possible chance of a sale. But this will likely
be the hardest, most rewarding, and hopefully most lucrative 6 months of their lives.
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MILLION
DOLLAR
LISTING
Bravo

US

60 min.

Million Dollar Listing follows the lives of
three of your city’s hottest, youngest, and
most aggressive real estate magnates in
the making as they net a fortune selling
multi–million dollar properties in the
most exclusive neighbourhoods whether
it will be Cote D’A zur, Tokyo, Stockholm
or London. Each episode keeps up with
these fast–moving, savvy agents as they
juggle multiple demands on their time and
try to keep their professional lives afloat –
all in the name of selling the next Million
Dollar Listing. Bravo’s format franchise has
expanded from LA into New York, Miami
and San Francisco.

WHEELING, DEALING
AND SALE SEALING.
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MY KID WOULD NEVER DO THAT
NBC

US

REVENGE
BODY

60 min.

Every parent has said the immortal words, ‘my kid would
never do that!’, but when faced with a tricky situation, what
would their kids really do? This compelling and innovative
format puts this theory to the test, as hidden cameras capture
children reacting to diff icult scenarios when they think no one
is watching. Waiting on the street outside is the ‘Watchmobile’,
a trailer transformed into a secret command centre filled with

WOULD THEY OR
WOULDN’T THEY?

monitors, where the parents go through the incredibly emotional
experience of seeing whether their kids have learnt from their
advice. From confronting cyber bullies to dealing with strangers,
this informative format allows parents and their children to learn
how to deal with these tough situations through expert advice
and the experience of others.

95

FEELING YOUR BEST
IS A GREAT WAY TO
GET EVEN

E!

US

60 min.

We all know what it is like to be rejected,
overlooked or underappreciated.
Revenge Body gives those who have
been dumped, fired or snubbed the ultimate
chance for revenge. In each episode, two
scorned individuals receive transformative
makeovers with the help of some of the best
trainers and stylists. Under the guidance of
a lifestyle guru, these deserving people are
transformed both inside and out.
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THE BI LIFE
E!

UK

60 min.

The Bi Life is a reality dating series
following a group of bisexual or
questioning singles as they set out
to find love abroad in Barcelona.
While living and partying together,
the singles help each other through
the highs and lows of bisexual dating,
as they form new friendships, find
romance and explore their identities.

THE FIRST BI REALITY
DATING SHOW
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THE BIG
HOSPITAL
EXPERIMENT
Sky One

UK

60 min.

Inspired by a social care program in
Germany, The Big Hospital Experiment
follows 14 young people as they’re put
to work on the wards at a large local
hospital. It could be a life-changing
experience for the volunteers, who will
be thrown in at the deep end, looking after
patients and assisting staff with clinical
care in the maternity wards, emergency
department, pediatrics, elderly care and
everything in between. After two weeks
of intensive training, senior nurses and
sisters guide the volunteers through the
intricacies of hospital life as they face
the most grueling month of their lives.
Could it be that these young people
can help lighten the load of the hospital
staff? How will they cope with the blood,
sweat and tears of hospital life? And will
the brave leap of faith made by hospital
bosses prove to be a success?

CAN YOUNG
VOLUNTEERS
SAVE LIVES?
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THE DIVA IN ME
E!

Brazil

60 min.

Every woman deserves to be treated as a queen but sometimes
she needs a helping hand. Three superstar drag queens have
made it their personal quest to bring happiness and selfconfidence back into the lives of low-spirited ladies. Each week
we meet a strong independent woman who’s going through a
tough time due to negative experiences or influences in her life.

In this warm-hearted transformation show, our three glamour
gurus help these women the only way they know how, with a
larger than life makeover, incredible costumes and preparation
for the biggest lip-sync performance of their lives in front of
their friends and family. This revealing and life-aff irming format
will inspire everyone to seek out the Diva in Me.

IT’S TIME TO
GROW UP!

YOUNG DUMB AND
LIVING OFF MUM
BBC Three

ABSOLUTELY
DRAGULOUS

UK

60 min.

A group of eight hopeless youngsters who’ve been waited on hand and foot all their
lives are thrust into the adult world of responsibility. They are all forced to live under
one roof together with a basic weekly budget and take part in tough real-life work
challenges. Their parents watch the footage each week to see exactly what their
kids have been up to and whoever shows the least signs of improvement will be
sent packing. The adolescent who seems to have grown up the most throughout the
series wins a round the world trip, and more importantly, the respect of their parents.
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IN A MAN’S
WORLD
Bravo

US

60 min.

This timely and fascinating social
experiment follows women as they go
through astounding transformations to
discover what life is truly like in a man’s
world. With the help of makeup artists,
voice coach and movement experts,
the women temporarily transition
into men to embark on eye-opening
journeys as their male counterparts.
Each woman will tackle gender
issues head on, exploring what it’s
like to experience the world as a man.
Documenting their inspiring journeys,
the women learn a lot about themselves
but at the end of the day, will their
experiences match expectations?

WOMEN GOING
UNDERCOVER
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ONE
QUESTION
Channel 4

UK

60 min.

One Question is a big new money quiz
show with a very simple premise – across
the show pairs of contestants must
correctly answer ONE question to win up
to £100,000. However, the correct answer
to the question is hidden amongst 19
incorrect answers. Example questions
could be “What is Red?” “What Happened
in 1982?” or “Which of these is male?” and
the 20 potential answers will span a range
of GK topics. Throughout the gameplay
contestants have the option to answer
the question at any point – however they
will also be accorded lifelines which will
give them clues to help them eliminate the
incorrect answers along the way. These
lifelines reduce the overall prize pot the
contestants will be playing for. However,
if at any point they eliminate the correct
answer they will be leaving the show
empty handed. If they ultimately choose
the correct answer, they will leave the
show with the money remaining in their
prize pot.

CAN YOU ANSWER
JUST ONE QUESTION
TO WIN BIG?
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THE PEOPLE’S QUIZ
BBC One

UK

60 min.

Quite literally one of the biggest quiz show formats ever seen
on TV. The People’s Quiz blends the drama and reality of a
talent show with an engaging general knowledge quiz. Over
200,000 questions are published and released online, thousands
of contestants apply and endure a dramatic audition process
answering those questions freely available to the general public.

Three quiz show experts are on hand to ask the questions and
help whittle the finalists down to 24 contestants who go through
to the studio shows. The prime-time studio shows have a simple
and compelling three round structure with each episode sourcing
a finalist until the grand final, where contestants play for one of
the biggest cash prizes on TV.

THE SHOW
WITH ALL THE
ANSWERS…
BEFORE THE
QUESTIONS

I LITERALLY JUST TOLD YOU
Channel 4

IT’S NOT JUST WHAT
YOU KNOW, IT’S WHAT
YOU CAN REMEMBER.

UK

60 min.

I Literally Just Told You is a primetime family entertainment format based around our
amazing ability to forget things we have literally just heard. This format is a quizshow
where you have already seen the answers; the question is can you remember what you
have already seen? This really is the show where anything goes, and anything can form
the basis of the question. Its simple premise means that anyone can join in and play
along, regardless of age or general knowledge!
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DON’T ASK ME
ITV

UK

60 min.

Don’t Ask Me is a new primetime, entertainment event built upon
the live, interactive ‘opinion polling’ of viewers. Three teams of
studio contestants try to second guess the opinions, likes and
dislikes of the nation as they strive to avoid elimination and play
the final ‘Exit Poll’ for serious cash! Our teams see a multiplechoice question, the viewers vote and then in the studio the
teams try to identify the most popular answer. They win points

equivalent to the percentage of the nation who voted for their
chosen answer. So, it’s not what you think; it’s what you think
the nation thinks! Viewers also vote to decide the outcome
of tiebreaks, what prizes our eliminated contestants go home
with and which songs our studio guests should sing. Its a live,
interactive, entertainment bonanza with a brilliant new game
show as its spine.

WIN BIG OR
GET CRUSHED

CRUSH
TVE 1

Spain

60 min.

Crush is an exciting studio gameshow where two teams, made up of friends and family,
must go head to head for a chance to win a jackpot cash prize. With the help of a
celebrity guest, they must answer a series of questions to secure as much money as
possible. In order to win, they must stand on what they think is the correct answer. But if
they’re wrong, they face being crushed by the huge safe suspended above them, which
is full of money and may end up eliminated from the game. Who will make it to the final
round and take the jackpot home?

FIND OUT WHAT THE
NATION REALLY THINKS
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TAKE IT ALL
NBC

US

60 min.

An exciting gameshow combining
entertaining, unpredictable gameplay
with a jaw-dropping, dramatic finale
which viewers will never, ever forget.
Each episode features contestants
selecting and opening prizes worth
thousands of dollars – dream prizes
such as luxury cars, exotic trips and
VIP experiences. But they also face a
dilemma: do they steal what has already
been revealed, or take a chance on an
unopened prize hoping what’s inside
will be worth more. The person holding
the item of least value at the end of
each round is eliminated, but that’s
only the beginning... When only two
contestants remain, they are faced with
a life-changing decision: do they keep
the prizes they have or ‘Take It All’?

ONE RULE: THERE
ARE NO RULES

THE GAME WITH NO NAME
MBC

THE ULTIMATE
GAME OF GIVE...
AND TAKE!

South Korea

60 min.

Four celebrities and their offspring compete against each other and the clock to solve
brain teasing puzzles through trial and error as the pairs work together to figure out
how to play each game. All of the challenges are played in a secure games room, where
the door remains locked until each pair has solved the puzzle. The continually changing
progress bar in the pod is the only indication the pairs have actually worked out
what the game is. The progress bar going up signal’s success and the bar going down
denotes the pair are obviously playing the wrong game. The faster the pairs complete
each challenge, the better, in this entertaining, heart-warming new format.
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1000 HEARTBEATS
ITV

UK

60 min.

The brand new game show that pits contestants against their own, uniquely personal
clock... their heart! Each player has 1000 Heartbeats to win €25,000. In this high-tension
gameshow, the faster their heart beats, the quicker their time runs out. Players must
complete fiendish challenges and climb their money ladder before their heartbeats run
out. An intimidating studio and unique musical accompaniments add to the pressure
and gets pulses raising.

SEVEN STRANGERS,
ONE VERDICT.

QUESTION JURY
Channel 4

HIGH-TENSION GAME
SHOW GUARANTEED
TO GET HEARTS RACING

UK

60 min.

The Question Jury is a totally new type of quiz show. Shot like a
drama and stripped from Monday to Friday offering the weeklong narrative of a soap opera, each episode sees seven people
working together to try and accumulate as much money as
possible, but only one of them will get the chance to take home
the cash at the end of the show. The format mimics that of a jury
with a different foreman leading each of the question discussions
before submitting a verdict. In each instance, if the foreman can

lead the group to an agreed, unanimous correct answer they will
bank the prize money on offer for that question. Throughout the
course of 7 questions and three quick-fire question rounds, the
Jury build up their money pot. In the final round, everyone must
decide which juror deserves the chance to win (and leave with)
all the accumulated money from that episode. The nominated
juror has to leave the jury (with the prize money or nothing) to
be replaced by a new player at the start of the next day’s show.
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